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Brands should be leveraging real time search!
Here is why....

2 Posted by Keith Burtis February 7,2010

Tonight is Superbowl madness. Seems everyone on twitter is abuzz talking about the ads, the
game or the halftime show. So as long as the theme of this blog is primarily social media and

marketing | have a suggestion to make to all of the brands paying millions for their 30 second

spots.

Turn your thirty second spots into conversation starters and engage with the real people
generating real buzz around your brand.

Tonight, I noticed that just after a spot ran for a device called Flo-TV that Twitter was%gly
making mention of everything from how the device looked to the viability of a one-dimensional
device thatis only meant to stream TV. So without getting into the discussion about the
technology, | ask, “Why is that brand not engaging in the inmediate feedback and mentions?”
They have a twitter account and it has an offer for a Flo-TV personal device give away. Traditional
push marketing tactics that in my opinion will take them nowhere!

Give people a reason not only to mention your brand but to interact with you.
What types of things could Flo-TV and the other brands be doing in these channels?

1. Extending brand mentions and buzz into real conversations. People like to do business with
people.

2. Answering questions about the product or service.

3. Building and embracing the community.

4. Driving people to a measurable landing page with a call to action.
5. Build a community of passionate users.

The listgoes on and on but | cannot stress how valuable it would be for brands to be leveraging
the buzz and chatter around their products. This is the cheapest form of brand-extension known to
man! Take a multi-million dollar investment in a 30 second spot and generate real measurable
ROl

Real Time Conversation

Since starting to write this blog post (about the length of half-time) there have been nearly 1,000
mentions of “flo-tv” or “flo TV” on search.twitter.com. Watching the google real time search field will
make your eyes spin like a slot machine. Unfortunately, there doesn’t seem to be anyone there to
collect the money.

af» Gift4Valentines: FLO TV Personal Television PTV 350 $50 Off Only $199 http:/bit.ly
BlaGazr (expand) These are great for Your Valentine!

half a minute ago from web - Reply - View Tweet

annemai: AT @ahynes1: Do you need an iPad for your FLO-TV?
less than a minute ago from web - Reply - View Tweet

figure out what demographic that ad appealed to. Can you?
half a minute ago from web - Reply - View Tweet

jeremiahlee: @gillyheartsyou The will.i.am Flo TV commercial came on right as |
sent that tweet. Agreed. It was awesome.

less than a minute ago from Tweetie - Beply - View Tweet

eachus: That Flo TV ad that was on the Superbowl was done by a firm in my own
small town: http:/twurl.nl/a7syjc (expand) There should be 2 more coming.

less than a minute ago from TweetDeck - Reply - View Tweet

ﬁ AwesomeEpitome: @Jason | agree, the flo.tv ad was tasteless. | honestly can't
ﬂ

besmith: @BastardMachine flo.tv ad reminds me that TV really is our shared cultural
experience.

1 minute ago from Echofon - Reply - View Tweet
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Justin
Sticky Note
This is great - shows how traditional media could be a catalyst for social media discussions.


Do you need an iPad for your FLO-TV?

H divyasukumar: RT @xavierla: Only when the stream is unpredictable RT @ahynes1:
less than a minute ago from TweetDeck - Reply - View Tweet

Overwhelmed

So lets say there is someone at the other end of all these mentions. Heck, I'm sure their PR firm is
collecting data of all the mentions. Maybe, the brand or people monitoring the mentions feels a bit
overwhelmed. If this is the case and they have not thought of the real time effect it would have on
the digital space | don’t believe they should lose all hope. Spend the next month engaging with
the folks that took the time to mention the brand. Take the time necessary to connect with them.
Build a community space where people can ask questions and leave feedback. The SEO value of
all this content could pay for itself for the next year!

In the next five years | am betting integrated marketing suggestions like these will become the
norm or best practice. It will be interesting to see if Flo TV responds to me in the next few hours or
days.

KeithBurtis: - @FLOTV why are you not engaging with people that are mentioning
TEF your brand right now?
2 44 minutes ago from TweeiDeck - Reply - View Tweet

How are you extending your advertising budgets?
Final Side Tweet:

KeithBurtis: 7,000 Plus mentions of the google ad in under 1 minute after it aired on

ET; search.twitter.com
28 3 minutes ago from TweetDeck - Reply - View Tweet
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If you enjoyed this post, please consider to leave a comment or subscribe to the feed and get
future articles delivered to your feed reader.

Comments

Michele McGraw Twitter: @scrappinmichele on February 7, 2010 @ 9:15 pm

I completely agree. If it were me, | would have added the twitter username
and put something like... Continue the conversatin @FloTV. The conversation
will happen whether you are there or not. But best to be there.

And overwhelmed is not a good enough excuse for me. You don’t need to respond to each
and every comment. But just being part of the conversation shows you want to be
engaged with your potential customers.

Michele McGraw’s last blog ..The Biggest Snowstorm of My Life (aka Snowmageddon)
in Video

@Edw3rd Twitter: @Edw3rd on February 8,2010 @ 12:12 pm

I would guess that the consumer-facing mobile teams are struggling with how
to have an identity. Qualcomm is a traditional B2B company led by engineers,
not marketers. The Firethorn mobile wallet application faces the same dilemma — mobile
operators don’t have the time/money to push ALL consumer applications or enabled
features, so it will be up to the brand.

Keith Burtis Twitter: @keithburtis on February 8, 2010 @ 12:23 pm

Michele, Itis smart to point people to places where they can engage.
However, if that is done there better be someone there to respond to them.

Ed, | getthat. In factitis very true that the culture of a company is magnified in the social
media space. Qualcomm, while having ‘comm’ at the end of their name is not much of a
communicator. That being said, they did hire an advertising firm to generate their ad. 'm
sure they pay huge to keep PR firms on retainer and they all dropped the ball on this
opportunity. When do the big firms wise up to these channels?

Shyam Kapur on February 8,2010 @ 5:43 pm

| enjoyed this post greatly. You are absolutely right. The comments are good,
too. Brands have no excuse now to not leverage social media smartly. They
have the tips they need from folks like you. And, they have tools like TipTop
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~ Fire and Water?

Social Media Ninjas

Christopher S Penn (The original
Ninja)

Chris Brogan Categories
Olivier Blanchard .
Allan Isfan Arts
Susfan Murphey * Arts & Technology
Kevin Lim
Jason Falls * Blog Walks
Jeff Cutler ; .
Jeremiah Owyang business
ee Chapman * collaboration
Mack Collier
David Armano * Community
Tara Hunt
Chris Wilson (Freshpeel) * media
Saul Golt ' * More Ideas than Time
Steve Garfield
h Podcast
Jim Storer

* New Category

Community Mavericks podcast

Amber Naslund

i * Social Media Tools
Connie Bensen

Beth Harte * Speaking

David Spinks

David Murray * Success Stories

Sonny Gill

v )
B Rersan Uncategorized

Deb NG

Scott Monty

Lionel Menchaca
Shashi Belamkonda
John Cass


http://www.facebook.com/share.php?u=http://keithburtis.com/2010/02/07/brands-should-be-leveraging-real-time-search-here-is-why/
http://www.facebook.com/share.php?u=http://keithburtis.com/2010/02/07/brands-should-be-leveraging-real-time-search-here-is-why/
javascript:void(0)
http://keithburtis.com/category/community/
http://keithburtis.com/category/social-media-tools/
http://keithburtis.com/feed/
http://scrapsofmygeeklife.com
http://twitter.com/scrappinmichele
http://feedproxy.google.com/~r/ScrapsOfMyGeekLife/~3/BsGd3yBrwEU/
http://twitter.com/Edw3rd
http://www.keithburtis.com
http://twitter.com/keithburtis
http://feeltiptop.com
http://www.christopherspenn.com/
http://www.chrisbrogan.com/
http://thebrandbuilder.wordpress.com/
http://isfanstartup.blogspot.com/
http://suzemuse.wordpress.com/
http://theory.isthereason.com/
http://www.socialmediaexplorer.com/
http://www.jeffcutler.com/
http://www.web-strategist.com/blog/
http://www.cc-chapman.com/
http://mackcollier.com/
http://darmano.typepad.com/
http://www.horsepigcow.com/
http://freshpeel.com/
http://www.saulcolt.blogspot.com/
http://stevegarfield.blogs.com/
http://jimstorer.com/
http://altitudebranding.com/
http://conniebensen.com/
http://www.theharteofmarketing.com/
http://davidspinks.com/
http://www.themurr.com/
http://www.sonnygill.com/
http://bryanperson.com/
http://www.freelancewritinggigs.com/
http://www.scottmonty.com
http://en.community.dell.com/blogs/direct2dell/default.aspx
http://www.shashi.name
http://pr.typepad.com/
http://ileane.wordpress.com
http://keithburtis.com/2010/02/03/it-and-social-media-fire-and-water/comment-page-1/#comment-3918
http://keithburtis.com/category/arts/
http://keithburtis.com/category/arts-technology/
http://keithburtis.com/category/blog-walks/
http://keithburtis.com/category/business/
http://keithburtis.com/category/collaboration/
http://keithburtis.com/category/community/
http://keithburtis.com/category/media/
http://keithburtis.com/category/more-ideas-than-time-podcast/
http://keithburtis.com/category/new-category/
http://keithburtis.com/category/podcast/
http://keithburtis.com/category/social-media-tools/
http://keithburtis.com/category/speaking/
http://keithburtis.com/category/success-stories/
http://keithburtis.com/category/uncategorized/

http://FeelTipTop.com to analyze the relevant data smartly for free.
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